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One more happy meal enjoyed at Le Bistro Paul Bert, where the focus is on the classics.

Browse wines or cookbooks

Continued from preceding page

the week, but it’s something the
regulars love.

In sharp contrast to Bistrot
Paul Bert and Café Titon is Le
Temps au Temps, run by whiz-kid
chef Sylvain Sendra.

“The Paul Bert is an institu-
tion,” Sendra says, moving his
hand in a flat line signifying qual-
ity and consistency. “Oh! look at
this!” he yelps, distracted by a tub
of rosy meat. “Pork entrecote!” he
exclaims, showing off the beauti-
ful cuts.

On a given night, customers
with a hard-to-get reservation at
Le Temps au Temps might start
with a sardine tartare with a Bur-
gundy wine jelly, follow it with a
beet and squid risotto, and end the
night with sautéed Burlat cherries
with homemade vanilla ice cream
— all from a Kitchen half the size
of my childhood bedroom. When
things get moving during lunch
prep, Sendra runs a hand mixer
with his left hand and reaches
across the kitchen with his right to
stir a sauce on the stove.

He opened three years ago, but
Sendra says he’s only just hitting
his stride. To celebrate, he renovat-
ed, sinking about $80,000 into a
budget for an assistant (and
equipment) in the Kitchen, and a
dining-room air conditioner

“So the food got better but the
prices went up?” my inner cynic
asks aloud.

“We didn’t touch them,” Sendra
responds, giving yet another rea-
son his prix-fixe menu, at about
$41, is one of the best bargains in
Paris.

A few doors down at Crus et
Découvertes, Mikael Lemasle is
the neighborhood wine seller.

“The shop is a link between the
artisan winemaker and my cus-
tomers. It’s a way for us to support
the little producer and for people
to put a face on the wine they’re
drinking,” Lemasle says, summing
up what he half-jokingly calls his
“petite résistance” against large
producers.

On this day, he’s brought wine-
maker Frédéric Rivaton of Do-
maine Rivaton in the southern
Languedoc Roussillon region in
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for a tasting.

“Mikael is very personal in his
approach to wine,” says Rivaton,
whose rough-hewn hands look as
though he might never get the
vineyards out of them. “He does a
good job of educating his clients.”

Sure enough, Lemasle might
spend 20 minutes with a customer
to sell an inexpensive bottle of
wine. This low-pressure attention
is probably why some of them
spend their lunch breaks wander-
ing through his store.

There’s a similar feeling a cou-
ple doors down at La Cocotte, an
artsy, food-only bookstore with
butcher’s paper lining parts of the
walls and furniture. The store
sports an eclectic mix of books,
ranging from high-end conceptual
photo collections to beautiful pho-
to-recipe books by star chefs to
“Diners a Bollywood” and an Eng-
lish-language card game called
“The Housewives’ Tarot” that
comes in a mock recipe box.

“It’s a neighborhood based on
conception,”’ says owner Andrea
Wainer, who opened the shop in
May. The way she explains it, it’s
easy to imagine that the art stu-

dents who used to live here be-
cause it was cheap became the ar-
chitects and graphic designers
who live and work here now. Ap-
parently, they like to eat well, too.

“I was looking in another part
of town when I was ready to open
the store, but I saw this and said,
‘Toc!”” Wainer says, giving a
knocking sound to the decision
made. “People come, a place
opens, and more people come,”
she adds, referring to the food-
based synergy that rebuilt the
neighborhood.

It’s hard to tell if the area is hit-
ting its stride or will keep getting
better. A new park directly behind
Bistrot Paul Bert recently opened
its gates, a new kindergarten was
built next to it, and more and
more good places to eat and drink
continue to pop up.

“It wouldn’t have worked with-
out the neighboring businesses,’
says Wainer. “People come find my
store by accident when they come
to eat ... and this street attracts
people.”

“People used to come [here] be-
cause the Paul Bert was here,” says
Sendra, referring to the origins of
the rebirth. “Now they come be-
cause they know they eat well”

Joe Ray, a food and travel writer
based in Europe, can be reached at
his website, joe-ray.com.
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10 OR 11-NIGHT
MEDITERRANEAN

F999

Inside Stateroom per person
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Celebrity’s Europe

Ports of call may include Amsterdam, St. Petersburg, Casablanca, Florence, and Rome.

How will it affect you? Well, it’s all the things we
do to ensure you feel relaxed, pampered and,
dare we say, indulged. Extend your European
vacation into a cruisetour, a fully escorted land
tour exploring the world’s most enchanting cities.

Voted the World’s Best Large Ships by Condé Nast Traveler for

Celebrity

12-NIGHT
NORTHERN EUROPE

#1599

Inside Stateroom per person

the fifth year in a row (2002-2006 Condé Nast Traveler Cruise Poll).

®

Cruises®

14-NIGHT
MADRID & BARCELONA
CRUISETOUR

32929

Inside Stateroom per person

ON CENTURYSM ON CENTURY ON CENTURY
Ask about reduced airfare.
The Celebrity Treatment™begins here. e
To book a cruise or cruisetour, contact your travel agent, or one of our ¢
Celebrity Certified Vacation Planners at 888-307-8485, ext. 45581 e ] © o
or go to celebritycruises.com Celebrity Cruises

*All prices are per person, double occupancy, cruise only. The staterooms available at these rates are limited and are available only on select sailings. All

itineraries and prices are current at the time of printing and are subject to change without notice. All prices are in U.S. dollars. Governmental taxes and fees
are extra. Certain restrictions apply. ©2007 Celebrity Cruises Inc. Ships’ Registry: The Bahamas and Ecuador. tCruisetour price includes the Europe cruise
plus 4-night pre-cruise package #1EB.

Central Park address, if only for a weekend.

Tae “SUMMER IN CENTRAL PARK” PACKAGE | $1045

+ Two nights in a spectacular Park View room

« One decadent 3-course dinner for two

and two enticing breakfasts for two in the

“Room With A View” restaurant

TheJeading"Hotels of theWorld

NEW YORK

36 Central Park South, New York, NY | Reservations: 212.521.6640

Package is for a two night stay, based on double occupancy. Valid on a Friday, Saturday and Sunday
from Friday, June 22nd, 2007 to Sunday, September 2nd, 2007. Includes breakfast for two (2) on the
two separate mornings. Dinner includes two (2) full 3-course meals, open menu: one appetizer, one
entrée, one dessert, coffee, tea, or soft drink. Alcoholic beverages and non-alcoholic beer are not
included. Blackout dates apply. Package price includes all taxes and restaurant gratuity.
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You’ll never roam alone?

$75 Orlando savings.
No height requirement.

Save $75 on a 5-night flight + hotel to Orlando
when you book with your MasterCard® card!

Use Promo Code: ORLANDO75

With $75 OFF
Boston to: Hotel* | Flight » 5-Nights
Sheraton Vistana Resort from from
Ak 112 | %431
Fantasy World Resort sf“’m s from
Tk m 440
Floridays Resort Orlando from from

ookk ok

184

619

JW Marriott Orlando
Grande Lakes
L8 8 ¢ 4

from

133

from

623
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Book by August 31!

1-888-TRAVELOCITY

www.travelocity.com|orlando75

AN

Book by 08/31/07. tPurchases must be made with a valid MasterCard card. Promo Code ORLANDO75 is valid on Flight + Hotel bookings for 2 or more people for 5 nights
or longer to Orlando. *Hotel prices are in USD, per room, per night, based on double occupancy. Hotel-only prices do not include taxes and/or fees, and are subject to
availability. **Flight + Hotel prices are in USD, per person, based on double occupancy and include airfare, 5-nights hotel, tax recovery charges and $75 discount. Sample
prices were found recently by Travelocity customers for travel dates in August 2007. Our real-time dynamic packaging engine is constantly updating prices and availability.
See www.travelocity.com/orlando75 for details. Other restrictions apply. MasterCard and the MasterCard Brand Mark are registered trademarks of MasterCard International
Incorporated. ©2007 Travelocity.com LP. All rights reserved. TRAVELOCITY, the Stars Design and The Roaming Gnome are trademarks of Travelocity.com LP. CST# 2056372-50.

The Travelocity Guarantee.

Only Travelocity guarantees not just the price,
but your entire travel experience.




